
Authentication tools:
• 3D Secure
• Visa Consumer Authentication Service (VCAS)

Credential security tool:
• Tokenization (Card-on-File)

Subscription services business 
got a boost from the e�ects 

of quarantine
While some retail models and segments have run into signi�cant 

challenges, subscriptions services have demonstrated stickiness and 
growth due to the pandemic-era shopping trends. 

According to Bloomberg, the subscription businesses have been one of the 
more consistent bright spots for tech companies, as physical product sales 
stumble and ad revenue slows.1 Streaming video subscriptions have risen 

during COVID-19 funneling dollars into more and more subscriptions.

Subscription economy is 
forecasted to reach US$437 
Billion market value by 20252

51% of U.S. consumers say they are 
drawn to streaming video services with 
broad range of TV shows and movies3

48% of U.S consumers have participated 
in any form of video gaming activity – 
with younger generations over indexing 
(69% of Millennials and 75% of Gen Z)3

3.6 Billion subscribers will 
treble in the next 5 years2

By 2025, the market value of 
digital video subscriptions 
can reach US$65.9 Billion2 

Authorization & rule management tools:
• Visa Risk Manager (VRM)
• Visa Advanced Authorization (VAA)
• Visa Strategy Manager (VSM)

Card life cycle management tools:
• Visa Account Updater (VAU)

Providing security and reliability to 
eCommerce transactions

Through our Visa Security & Digital Solutions, we can help you 
con�rm cardholder identity, optimize the authorizations, minimize 

fraud levels, while enhancing the customer experience.

The comeback of subscription bundles4
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About Visa. 
Visa Inc. (NYSE: V) is the world’s leader in digital payments. Our mission is to connect the world through the most innovative, reliable and secure payment network - enabling individuals, businesses and economies to thrive. Our 
advanced global processing network, VisaNet, provides secure and reliable payments around the world, and is capable of handling more than 65,000 transaction messages a second. The company’s relentless focus on 
innovation is a catalyst for the rapid growth of digital commerce on any device, for everyone, everywhere. As the world moves from analog to digital, Visa is applying our brand, products, people, network and scale to reshape 
the future of commerce.

The information, recommendations, or “best practices” contained herein (the “Information”) are provided "AS IS,” and are intended for informational purposes only and should not be relied upon for business, operational, 
marketing, �nancial, legal, technical, tax, or other advice. Visa is not responsible for your use of the Information (including errors, omissions, inaccuracy, or non-timeliness of any kind) or any assumptions or conclusions you 
might draw from its use. Visa makes no warranty, express or implied, and explicitly disclaims the warranties of merchantability and �tness for a particular purpose, any warranty of non-infringement of any third party's 
intellectual property rights, any warranty that the Information will meet the requirements of a client, or any warranty that the Information is updated and will be error free. To the extent permitted by applicable law, Visa shall 
not be liable to a client or any third party for any damages under any theory of law, including, without limitation, any special, consequential, incidental, or punitive damages, nor any damages for loss of business pro�ts, 
business interruption, loss of business information, or other monetary loss, even if advised of the possibility of such damages. 

Visa is here to help you
Contact your Visa account executive to understand how we can help you leverage this 

business opportunity that can bring positive impact to your business. 
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+80%
are subscribed to 
at least one type of 
subscription service

69%
of consumers say they 
want subscription bundles 
and among the top 3 
reasons is saving money

43%
of consumers chose 
the convenience of being 
able to access services through 
a single account and log in

77% are enrolled to 
membership services 

71% are enrolled to 
streaming services

LOG IN


